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Abstract 
Throughout the last decades, along with the breath-taking developments in computer technology, a new genre was 
coined into our lexicon: Computer Mediated Communication (CMC).This new genre has not only created its own 
language in synchronous chat rooms but also effected changes 
Therefore, the purpose of this study is to search for the attitudes towards gender in chat rooms. The study also aims to 
enlighten the impact of gender on linguistic choices of people while chatting. The results have revealed that, CMC 
also imposes some restriction on the communicative attitudes of the participants in some ways similar to FtF (Face to 
Face) communication and also when turn taking strategies are considered. 
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1. Introduction  
 
Throughout the last decades, technology has been integrated into our daily lives in many ways. 
Particularly, with the invention of recent computer technology, we coined a new genre into our lexicon: 
Computer Mediated Communication (CMC). 
exchange, and perceive information using networked telecommunications systems that facilitate 
ocess, computers enable 
international and intercultural communication around the world. This new genre has contributed a lot to 
our daily lives, and it has become a crucial alternative for conventional communication in the age of 
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electronic communication technologies (Baek, 2005). Moreover, CMC has already created its own 
language according to the literature. There are numerous studies that examine the language of CMC in 
chat rooms and social softwares (Peris et al., 2002; Li, 2005; Sierpe, 2005; Witmer & Katzman, 2006; 
Choy, 2011 among others). In this study, language in chat rooms is going to be dealt with regarding 
gender differences. 
From a general perspective, the aim of this study is to search for the attitudes towards gender in 
chat rooms. More specifically, this study aims to  enlighten the role of gender in shaping chat room talk as 
well as shedding light onto the profiles of chat users in question.  The study seeks to answer the following 
questions: 
1. What are the initiating conversation strategies used in chat rooms in line with gender? 
2. What are the differences when people ask age to different gender in chat rooms? 
 2. Literature Review  
Al-Sadi & Hamdan (2005) state that online chat is a simulation of Real-Life (RL) and face-to-face 
(FtF) conversation. In that sense, we can describe CMC as a written rehearsal for FtF. On the other hand, 
Walther (1996) highlights the important difference between CMC and face to face (FtF) communication. 
For Walther, this important difference depends on the ratio of social information exchange. Social 
information exchange usually occurs in social networks or in chat rooms. Peris et al. (2002, p.43-44) 
describes, online chat rooms as follows: 
Online chat rooms are a meeting point that allows people to communicate with other people otherwise 
inaccessible. This environment represents a sort of alternative pub among the different socially oriented 
scenarios that boost interpersonal contact a virtual realm displaying the distinctive attributes of a new 
communication code. As a consequence, chat users have developed their own language, a language where 
speed prevails over correct spelling, contributing thus to a greater interactivity. 
As Peris mentioned above, chat rooms provide a virtual pub where people can meet, share their 
emotions and socialize. In terms of linguistical properties, Chazerenc (2008) states that there is violation 
in grammar rules to a great extent and words are shortened in chat rooms. Al-Sadi & Hamdan (2005) also 
adds that the rt and simple sentences. 
Moreover, as for information exchange, Walther (1996) states that due to the fact that there are not any 
nonverbal cues; information exchange is less than FtF.  
As CMC is a new term, studies that search out gender differences in interaction are not many (Li, 
2005). Rodino (1997) examining gender in CMC languages. states that On line and off, gender is a 
Witmer & 
Katzman (2006) state women use more graphic accents than men in their computer-mediated 
s and using graphic accents to describe their 
feelings. A study in a similar vein, Bruckman (1993) suggests that as women are objects of flirtatious 
attention, they get more responses than men. Bruckman also adds that men tend to start conversations that 
are flirtatious. 
 
3. Methodology 
3. 1. Method  
A sociolinguistic approach to CMC attaches importance to ethnography as an indispensable part 
for both quantitative and nonquantitative approaches (
the researcher takes ethnographic research model and adopts a quantitative approach. Cohen et al. (2000) 
also suggests ethnographic research as it is useful to explore in particular contexts, and it is used to 
describe, comprehend and explain the things which have been reported.  
3. 2. Participants 
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 The data in this study were obtained from 60 participants, 26 male and 34 female and aged 
between 15-25. They all participate in the same chat rooms.  
 
3. 3. Data collection tools and Procedure 
Initially, the participants were not informed of their participation to the study to avoid any possible 
contamination of the natural data. After the chat was ended with them, they were asked for permission to 
use their data. As for the procedure, researcher acted as if she were a female, and as if she were a male, 
alternatively in the chat room trying  to depict  the words used by participants of  both genders(or 
assumed genders) while  initiating conversations. Upon the agreement, they were asked to complete a 
questionnaire designed via a survey tool (see the References) and prepared by the researcher (see 
Appendix A).The questionnaire aimed to gather demographic information about the participants and 
information about their computer usage habits. The number of the participants was not high as most of the 
chat users did not want to share their data for academic purposes, or did not complete the questionnaire 
 
4. Results and Discussion 
4. 1. Profiles of the chat users 
The information obtained from the questionnaire showed that participants of the present study are 
between 15-25 years old. 42.9% of the participants have been using the computer between 5 to 10 years. 
They all reported that they chat about one hour daily, while 57.1% of them said that they enjoy chatting 
longer hours.  Furthermore, 57.1% of them also add that they find computers extremely easy to use. 
However, a considerable proportion of the chat users (28.6%) expressed that they wished computers had 
never been invented. 
As one of the aims of this study, the next section presents the findings regarding the  
responses to  by the researcher. It is observed that, although the researcher 
us o in all cases while initiating conversations in the chat room, 
participants responded differently to the male and female initiators. The gender of the participants 
themselves also seemed to matter in determining their linguistic choices. Participa sponses to the 
female speaker are presented in Section 4.2, and responses to the male in the next 
(Section 4.3). 
 
4.2. Initiating conversations 
 the 
conversation. The total of responses by the participants to 
are as follows: 
 
Table 1.Initiation responses to the female chatter 
 
 
 
 
 
 
 
Response Female  Male  
Hello  1 1 
Hi  8 
 
6 
How are you? 1 5 
Hy  3 2 
Hey  1 2 
Total  14 16 
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Totally, there are 14 female participants and 16 male participants who responded to the female 
chatter. It was observed that a majority the female participants (8 participants) preferred to respond by 
simply . Also, t , while only three people replied 
, Hello , and Likewise, the responses the female 
chatter got with highest frequency from male participants . However, additionally the males 
 by a relatively high token (5) which showed a significant difference from the 
female responses and seemed to reflect their tendency to extend the communication with the female 
chatter. Two of the male participants responded by .
On the other hand, only one male participant responded with a  
 
Table 2.Initiation responses to the male chatter 
 
 
 
 
 
 
 
 
As illustrated in Table 2 above, 20 female and 10 male participants replied to the opening 
expressions of the male chatter (researcher). It was observed that a great majority of the female 
of the male participants (9) 
.
.  
Shortly, when the responses of the two genders are compared, female responses to the male 
initiator seem to double the greetings provided by male participants. However, it was interesting to 
observe that  despite the high frequency of female greeting responses(Hello), the expressions, which 
e the chat (How are you?) was not at all employed by the 
female participants in response to the male initiator. 
 
4.3. Asking age 
Almost in all cultures, it usually sounds rude when people ask women their age in FtF. It is 
obvious that FtF communication restricts the freedom of asking age to woman. Accordingly, it is 
expected that people shall not ask age easily in CMC, either, as also supported by Herring (2000) who  
states that traditional gender differences can be clearly observed in CMC. On the other hand, Herring 
(2000) also reported that chat users were observed to ask each other s age, sex and location, frequently 
and stated her ideas as follows: 
IRC (Internet Relay Chat) users frequently ask other participants about their biological sex 
(along with their age and location, abbreviated 'asl'), and they display their own gender 
through their message content, use of third person pronouns to describe their actions, and 
nickname choice. 
Response Female  Male  
Hello  17 9 
Hi  2 
 
1 
How are you? 0 0 
Hy  0 0 
Hey  1 0 
Total 20 10 
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In our study, the participants were observed to ask the age of the other party only three times out 
of the total of 60 cases. 5% (3) of the participants asked age, while 95% (57) of the participants did not 
ask age. It seems that the great majority of the participants (95%) ignored asking age, and preferred to 
. It must also be noted that all three examples of age-asking have occurred in 
cross-gender interactions, which are illustrated below: 
 
Example 1. The responses to asking age 
Male Chatter: May I ask your age? 
Female Chatter (Researcher): I am 24. 
 
Female Chatter: How old?  
Male Chatter (Researcher): I am 24. 
 
 
Male Chatter: I am Kostas, 24, and y? 
 
 
Furthermore, this result is not consistent with many studies. Herring (1998) found out that chat 
users frequently ask age. Similarly, 
-Teso-
Craviotto ver, in the 
present study, in 47 cases, people tended to ask only about the sex and location of the researcher but not 
the age. 
 
5. Conclusion and Implications 
The results of this study indicate that people tend to use chat rooms as a social meeting place, as 
also suggested by previous research. Herring (2004) states two properties that can be observed in CMC 
systems; 
communication, and through it, social behaviour. study 
conducted with sixty chat users. It can be said that chat users act rather similarly as they act in real life 
situations. They both use their social competence and social performance (Sierpe, 2005).However, it must 
be noted that conclusions regarding gender related behaviours of the participants. As for further research, 
similar studies need to include more participants to obtain more generable results. In this way, a corpus on 
CMC speech excerpts can be created, and samples from all around the world can be collected to have a 
more comparative view on the conventions of the CMC interaction, such as ways of opening or 
terminating a talk in the chatroom or turn-taking strategies employed by participants and ways of social 
conduct such as asking age to opposite gender. 
Finally, although the findings of  this study (and similar studies) have  revealed some insights 
regarding gender- related behaviours in CMC, it seems that as become a 
more complicated  issue given the unlimited opportunity of using  the  
CMC environment, which is also one of the limitations of this study. Therefore, our study should also 
highlight the need for the investigation of this question of brought about by this 
new means of communication virtual world. 
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